Bapuant Ne 64

Bri6epute JIBA BepHBIX CyXICHUS, XapaKTepU3YIOIIHe MAPKETHHT U MCHEKMCHT.

1) OCHOBOTIOIO)KHUKOM HayYHOM OpPraHU3aIliy TPya U MEHEPKMEHTA SBISETCS SKOHOMUCT A. CMHUT.

2) K conmanbHO-TICHXOIOTUYECKUM METOAaM B MEHE)KMEHTE OTHOCHUTCSI MPEICTABIICHHUE K HArpaiam.

3) MapkeTuHr npencTaBiseT co00ii COBOKYITHOCTh MPOIIECCOB CO3aHUS, TPOIBMKEHUS U TPEIOCTaBIIe-
HUS POAYKTA MJIH YCITYTH TTOKYTIATEIISIM.

4) OcHoBy MapkeTuHra coctaBisieT marketing mix, Biovarontuii 4P: morpebHOCTh, TpUOBLIL, MIAHU-
pPOBaHME U TIPOJIAXKA.

5) MeHemKMEHT OpUEHTUPOBAH, TIIABHBIM 00pa3oM, Ha IelieHarnpaBieHHOe (pOopMHUpOBaHHE Y TTOKYAaTe-
Jiei HOBBIX TOTPEOHOCTEHA. ,

6) Ilpukasbl U MHCTPYKIIMM OTHOCSATCS K COIUATBHO-TICUXOJIOTHYECKUM METOJaM MEHE)KMEHTa Ha
TPEATPHUITHN.

1/1 PEIIY UT u LID — obmecTBoBeaeHue LD



